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QUALITY AND DIVERSITY

Dr Eden Y Woon

Chief Executive Officer, Hong Kong General Chamber of Commerce

Dr Eden Woon is the CEO of the Hong Kong General Chamber of Commerce, the oldest and largest
business organization in Hong K ong with around 4,000 corporate members.

He served as Executive Director of the Washington State China Relations Council from 1994-97. A
career U.S. Air Force officer who retired as a Colonel in 1993, Dr Waoon served as China policy advisor for
the U.S. Secretary of Defense from 1989-94, and was assigned to the U.S. Embassy in Beijing from
1983-85. Dr Woon, who has a Ph.D in mathematics, was an Associate Professor of Mathematics in the
late 1970s at the U.S. Air Force Academy.

Dr Woon is amember of the Council on Foreign Relations based in New York. Heison the board of the
Hong Kong Articles Numbering Association, Ocean Park Corporation, and the Hong Kong Tennis
Foundation. Heisalso onthe Board of Governors of Hong Kong Design Centre.  Dr Woon is a member
of the Advisory Committee of the Securities and Futures Commission. He was named Director of the
Y ear in Hong Kong in the non-profit category in 2001.
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RonnieHo

Chairman, Travel Industry Council of Hong Kong

Mr Ronnie Ho is currently the Chairman of the Travel Industry Council of Hong Kong and a member of
the Advisory Committee of Travel Agents.

In 2001, Mr Ho was awarded Tourism Medal from French Government.

Mr Ho is also a Business Ambassador for South Australia (North East Asiaregion / Vision 2010), and a
member of International Advisory Committee for Maison de la France (French Tourism Office).

Mr Ho isthe Managing Director of Jetour Holiday Ltd.

Andy Tung

Chief Operating Officer, Hong Kong Dragonair Ltd.

Mr. Andy Tung is the Chief Operating Officer of Dragonair, and is tasked with assisting the Chief
Executive Officer in al matters relating to the airline’ s management.

Heis also currently the General Manager, Marketing and Sales, a position he took up on joining Dragonair
in October 2001. He will continue to hold the position until a successor is appointed.

Prior to joining Dragonair, Mr. Tung worked for internet stock trading company Boom.com, where he was
the General Manager for Corporate Development.

Before that, he worked in the transportation sector, spending five years in management positions at
shipping line OOCL, and two years as Planner, Routes and Schedules with United Airlines at its
headquartersin Chicago in the US.

Mr. Tung holds a Bachelor’s degree in Mechanical and Aerospace Engineering from Princeton University
and aMaster’ s degree in Business Administration from Stanford University in the US.

Boom. com

Session2_301 final 2



Industry Partner ships Director, School of Hotel & Tourism Management,
The Hong Kong Polytechnic Univer sity

Mr Tony Tse is the Industry Partnerships Director at The Hong Kong Polytechnic University’s School of
Hotel & Tourism Management (HTM), helping the School to develop a strong relationship with the
hospitality industry by providing training and consultancy services.

Mr Tse's role at the School is very much bridging the academic excellence with what the industry needs.
The needs could be training, consultancy, business development, or tool development. There are rich
resources not just in HTM, but other departments at the University, which the industry can tap into.
Resources include academic staff, students, visiting professors, research capabilities, and the Hotd &
Tourism Resource Centre.

Mr Tse was previously the General Manager, Marketing Communications of the Hong Kong Tourism
Board. Hejoined the then Hong Kong Tourist Association in 1998 with the objective of strengthening the
corporate and marketing function of the Association.

Mr Tse launched a new ‘City of Life’ marketing campaign, revamped the website, and created a strong
brand culture in the organisation. Visitor arrivals in year 2000 reached 13 million, representing a 15%
increase over previous year and setting record high.

The ‘City of Life’ campaign and the DiscoverHongK ong.com website for marketing Hong Kong as a travel
destination both won Gold Awards at the Pecific Asia Travel Association (PATA) Conference in 2001.

Mr Tse's previous life before tourism was advertising. He worked for Ogilvy & Mather for 18 years—in
Hong Kong, Beijing and Sydney.

Mr Tseis a graduate of the University of Hong Kong with a Bachelor degreein Socia Sciences. Hehasa
MBA degree from Macquarie University, Sydney. He is now pursuing his PhD study in Tourism with
Southern Cross University in Australia.
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Clara Chong Ming-wah

Executive Director, Hong Kong Tourism Board

Ms Clara Chong joined the then Hong Kong Tourist Association in March 2001, ready to lead the
reconstituted organisation into a new erafrom 1 April 2001 as the Hong Kong Tourism Board (HKTB).

As well as being the HKTB’s most senior executive, charged with working with the Government and
industry to attain new standards of excellence for Hong Kong's tourism industry, she is a Member of the
Pacific Asia Travel Association (PATA) Board of Directors and an Executive Member of the PATA Hong
Kong Chapter, and an appointed Member of the Advisory Committee on Travel Agents.

A consummate marketing professiona, Ms Chong has more than 20 years international marketing
experience in the media and banking sectors. Before joining HKTB, she spent 15 years with Standard
Chartered Bank, latterly undertaking the dual roles of Country Head, Credit Card & Personal Loan, Hong
Kong and China, and worldwide Group Head, Strategic Marketing & Customer Development.  During her
stewardship of the credit card business, Standard Chartered became Hong Kong's largest credit card
issuing bank.

After graduating with Honours in Chemistry from the University of Nottingham, England, in 1980, Ms
Chong gained an MBA in marketing from the University of Bradford, then returned to Hong Kong to join
the Time magazine group in 1982. She was appointed Circulation Manager for the Asian edition of
Fortune International in 1984, then New Business Manager for Time in Southeast Asiathe following year.

She moved to Standard Chartered Bank in 1986 as Direct Marketing Manager, Consumer Banking, Hong
Kong, then managed the Asset Products and Liability Products businesses before being appointed Senior
Marketing Manager, Hong Kong in 1992. Her achievements in marketing were recognised in the Hong
Kong Management Association’s Marketing Excellence Awards with a Gold Award for Outstanding
Campaign in 1989 and a Silver Award in 1996.

Fluent in English, Cantonese and Mandarin, Ms Chong is married with a young son. Among her spare time
charitable interests, sheis on the Board of Directors of the Haven of Hope Christian Service.
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