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Purpose
The purposes of this Paper are:
{a) 1o introduce the Tourism Commission’s Visitor Signage Improvement
Scheme; and
(b} to consult the Kwai Tsing District Council on the proposed signage location

plan.
Background
2. The strategy to sustain tourism development in Hong Kong entails the

development of new tourism nodes, improvement of existing tourist attractions and the
provision of visitor signage, etc. The latter aims to make Hong Kong a visitor friendly
destination,

3. The Hong Kong Tourism Board (HKTB) conducted a study on the
“Development of a Strategy for Visitor Signage and Information in Hong Kong" in
1998, The study recommended a comprehensive and new visitor signage design and
associated implementation strategy. The signage and information system consists of
three hierarchies of signage, namely, the mapboard portraying major attractions in the
vicinity, directional signage guiding visitors to a desired destination, and identification
signage depicting stories about the destination. The design of the visitor signage is at
Appendix 1. All the signage will be in both Chinese and English whilst Japanese will be
included in the mapboards and identification signage. According to HKTB, from a
tourism marketing perspective, the use of languages have already covered all the major
source markets of Hong Kong's annual visitors arrival.

4. With the participation of various government departments, visitor signage
improvement pilot schemes were launched at Stanley and in Central in 1999 and 2000
respectively, HKTB's visitor surveys conducted at Stanley and in Central had obtained
positive feedback on the design and information provided by the new signage.

5. The Tourism Commission plans to introduce the visitor signage improvement
scheme in phases in all tourist districts in Hong Kong,

Visitor Signage Improvement Scheme

6. The Architectural Services Department (ASD) will be the works agent of the

scheme. Having conducted site inspections and taking into account the needs of tourists,
physical design and safety considerations, HKTB has worked out a detailed location
plan of the visitor signage which aims at linking the main public transport interchanges
with their nearby places of interests in the Kwai Tsing District. The proposed locations
and location plans are attached at Annex I1 and LIl respecuvely.

T Having regard to Kwai Tsing DC's views and the constraints imposed by the
underground public utilities, where necessary, ASD will revise the location plan of the
visitor signage. Installation works will take place in 2002 and it will take around 3
months to complete the project.
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Advice Sought

8. Members are invited to give their views on the proposed signage location plan.

Tourism Commission, Economic Services Bureau
March 2002
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Proposed Directional Signage (Total: 7)

o It T Rk Eath
Proposed Site Locations Anchor Destination

NI (@S ahiih A Hirid o HudgEh / [ -RiEE (MTR Stations /
(outside Exit A of MTR Kwai Fong il
Station)

N2 [EF itk D HOMEER Metroplaza (FTH#58r BEE)

(outside Exit D of MTR Kwai Fong | Kwai Chung Plaza (55 il )
Station, across the pedestrian
CTOSSINg )

N3 (S C O RES ®  Kwai Tsing Theatre (357 §if)
(outside Exit C of MTR Kwai Fong |@ Metroplaza ($780 85 S
Station, across the pedestrian
crossing)

N4 |FICHBSESS A RO, TEARATHE @ Maritime Square (1 20)
KIEBHTTARRE e Public Transport Interchange (£ 3£%
(outside Exit A of MTR Tsing Yi iFHERR)

Station, on the footbridge to the
Public Transport Interchange)
N5 ([PEREE AL IAGHL R A LR o Maritime Square (T 7255
L :
Public T | han
(al the junction of Tsing King Road i ET#E Eﬁrgg Hnkershene (168
and entrance of the Public Transport i
Interchange) e Bus Terminus at Cheung Fat Estate (#:3§
PRES L)
e Tsing Yi Waterfront Promenade (75 1%
#EED

NG (MRS EEMEE L RE e Maritime Square (5 7RER)

{at the junction of Tsing King Road |[@ MTR Public Transport Interchange (HE§E
‘and Bus Terminus of Cheung Fat T e 30 i 4 [ R
Estaiz) ® Bus Terminus at Cheung Fat Estate (5§
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N7

FRLEALE A DT AT RS,
REIT AR i A ekl C)
(at the north entrance to Tsing Yi
Park, right at the landing of the
footbridge from Maritime Square
(MTR Exit C))

I L EEEh)
Waterfront Promenade (1555 [HF)

Maritime Square (¥ %)
Tsing Yi Park (&7 400)
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